
Casual	Play	Marke-ng	

October	24,	2017	



“Wow,	this	is	so	much	
fun.		I	ought	to	do	it	more	
oEen.”		Then	I	leave,	get	
caught	up	in	life,	and	
never	think	about	it	again.	



Agenda	

•  Crea%ng casual trial 
•  Database collec%on & 

management 
•  Sample program 	



			
Non	
Bowler	

	
Casual		
Bowler	

	
Casual	
Frequent	
Bowler	

	
New	
League	
Bowler	

	
	
Avid	
League	
Bowler	

Crea-ng	Casual	Trial	
Let’s go back and review the “life cycle” of a bowler 

	
	

 



Crea-ng	Casual	Trial	

•  Remember	the	progressive	operator	
needs	two	shiEs	of	business	a	night.		In	
most	loca-ons	that	will	be	one	shiE	of	
league	and	one	shiE	of	casual	

•  Couponing	–	Free	Versus	Paid	–	do	we	
devalue	our	product	by	giving	it	away?	

•  A	FREE	Game	given	to	the	right	person	
for	use	at	the	right	-me	to	generate	trial	
is	a	solid	marke-ng	strategy		



Crea-ng	Casual	Trial	

A	four	week	“learn	to	bowl”	program	
designed	to	introduce	NEW	adults	18+	to	
bowling	or	reac-vate	bowlers	who	have	not	
bowled	in	several	years.	
	



Week	5	



Database	Management	



Daypart	Special	



Overview	

•  How has casual bowling changed? 
•  Different than league decline and harder to measure 

•  Decline in open traffic offset by increases in price and F&B 
–  Daypart Changes 

–  Demographics – Jessica Perkins 

–  Walk-in traffic  

–  How oLen does your center fill up without bookings or league?  At 
the full price rate? 



Reserved	Business	

•  Reserved Business 
–  Will make or break you during non-peak season 

–  Almost never hurts you even during peak %mes or peak season, 
especially if you get a deposit 

–  Reserved business has a higher check average than walk in business 

–  Are we doing all we can to build reserved business? 

–  When does your center take reserva%ons? 



Reserved	Business	
•  Reserved Business Examples 

–  Corporate Par%es 
–  Birthday Par%es 
–  Daycare Groups 
–  Youth Sports Teams 
–  Family Reunions 
–  Girl Scouts/Boy Scouts 
–  Special Olympics 
–  Fundraisers 
–  Tournaments 
–  Leagues 

•  Book almost everything you can.  It’s Sunday at 2:15 PM and we have nothing booked 
for today.  How many lanes do I have going right now? 



Database	Management	

Who currently has a database at their loca%on? 
•  League 
•  Casual 
•  Birthday 
•  Daycare 
•  Group Events 
•  Address and/or E-mail 

•  How do you collect the data? 
–  Lets take a look at a legal data collec%on form	



Database	Management	

Who currently has a database at their loca%on? 
•  League 
•  Casual 
•  Birthday 
•  Daycare 
•  Group Events 
•  Address and/or E-mail 

•  How do you collect the data? 
–  Lets take a look at a legal data collec%on form	



Data	Collec-on	Form	



Database	Management	

•  Join	and	follow	other	e-mail	&	SMS	
programs	to	learn	best	prac-ces	on	
enrollment,	frequency,	offers	&	
crea-ve	
–  Brunswick,	AMF,	Main	Event,	Dave	&	

Busters	

•  EVEN	IF	YOU	ARE	NOT	READY	TO	
COMMUNICATE,	START	
COLLECTING	DATA	NOW!	



www.GoBowling.com	



Who	Doesn’t	Love	Coupons?	







Holiday	Ball	Club	

Name:  ___________________________________________________
Address:  _______________________________________________________________________City:  ________________________________ State:  __________ Zip:  _____________________Phone:_______________________  E-mail:____________________________________________Center Name - Address - City, State  Zip - (999) 867-5309On the Web at:  www.YourCenter.com

$10
Only 6 Weeks!

Get Your own  Bowling Ball 

For Christmas!

Starting 
November XX, 20XX

Here is What YOU will Receive:
Bowling Ball (Brunswick Target Zone)
2 Games of Bowling Each Week at 6:30pm2 Free Game Passes to Practice per weekCoaching & Instruction

Per Week



Halloween	Party	



Ideas?	

•  Be	crea-ve…	
•  Things	people	have	in	
common	

•  What’s	in?	
– Xbox	or	PS4	League	
– Emogi	Ball	League	
– NFL	Ball	Leagues	

	






