Appendix K

DEPARTMENT OF THE ARMY
OFFICE OF THE ASSISTANT SECRETARY OF THE ARMY
FINANCIAL MANAGEMENT AND COMPTROLLER
109 ARMY PENTAGON
WASHINGTON DC 20310-0109

SAFM-FO

R S 7014
MEMORANDUM FOR SEE DISTRIBUTION

SUBJECT: Clarification of Sponsorship and Advertisement for Off-Post Financial
Institutions

1. REFERENCES:

a. Department of Defense (DoD) Financial Management Regulation (DoDFMR),
Volume 5, Disbursing Policy Chapter 34.

b. DoDI 1000.11 Financial Institutions on DoD Installations.
¢. DoDI 1344.07 Personal Commercial Solicitation on DoD Installations.

d. AR 215-1 Military Morale, Weifare, and, Recreation Programs and
Nonappropriated Fund Instrumentalities.

€. Memorandum, Office of Under Secretary of Defense, Comptroller, March 29,
2002, subject: Clarification of Advertising Policy Guidance Contained in Chapter 34,
Volume 3, of the DoD Financial Management Regulation (DoDFMR). (enclosed)

f. Memorandum, Department of the Army, Office of the Assistant Secretary
Financial Management and Comptroller, April 25, 2002, subject; Clarification of
Advertising Policy Guidance Contained in the DoD Financial Management Reguiation
(FMR), Volume 5, Chapter 34. (enclosed)

2. PURPOSE: The purpose of this memorandum is to give clarity for off-post Financial
Institutions (FI) who sponsors on-post events.

3. POLICY:

a. Literature which includes both competitive and non-competitive services infringes
on the restrictions established under DoDFMR 5, Chapter 34. Paragraph 340404E
states, "Off-base financial institutions are not permitted to distribute competitive
literature or forms on the installation.” Those under a sponsorship agreement are
considered commercial sponsors. According to AR 215-1, commercial sponsorship “is
the act of providing assistance, funding, goods, equipment (including fixed assets), or
services to an MWR program(s) or event(s) by an individual, agency, association,
company, or corporation, or other entity (sponsor) for a specific (limited) period of time
in return for public recognition.” Off-post Fls under sponsorship agreement should not
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distribute literature or display signage leading customers to websites, phone numbers,
or other media which promotes competitive products with those available through on-
post Fls.

b. Off-post FIs who want sponsorship recognition may distribute literature which only
takes customers directly to their non-competitive products. The Morale, Welfare and
Recreation (MWR) websites are permitted to have web links and other phone numbers
from sponsors as long as it takes them directly to non-competitive products only. DoDI
1015.10, enclosure 11, paragraph 1b (13) states “off-post financial institutions are
permitted to serve as sponsors for MWR events as long as they limit promotions to
product lines and services not offered by the applicable on-post bank or credit union.”

c. Army subject matter experts, such as the liaison officers and the banking officers
will discuss potential materials with Financial Institutions before finalizing any
agreements. All documents will be reviewed by the Bank and Credit Union Liaison
Officers and iegal counsel before the commander’s final approval. This will ensure
sponsor's business strategies do not violate any of the above referenced regulations,
policy memorandums, or existing operating agreements regarding these matters.

4. The Army’s point of contact for this memorandum is MAJ Emma Parsons,
Department of the Army Banking Officer, emma.parsons.mil@mail.mi, (703) 693-2698,
or DSN 223-2698.

2 Encls James’'J. Watkins

Deputy’Assistantt Secretary of the Army
{Financial Operations)

DISTRIBUTION:
Commander

U.S. Army Forces Command

U.S. Army Training and Docirine Command

U.S. Army Materiel Command

U.S. Army Europe

U.S. Army Pacific

U.S. Army Medical Command

U.S. Army Military District of Washington

U.S. Army Reserve Command

U.S. Army Instaliation Management Command
Director, Army National Guard
Director, Resource Services Washington
Superintendent, United States Military Academy
Director, 18th Financial Management Support Center
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Director, 175th Financial Management Support Center
Director, 266th Financial Management Support Center
Director, 336th Financial Management Support Center
Director, 398th Financial Management Support Center
Director, 468th Financial Management Support Center



1100 DEFENSE PENTAGON
WASHINGTON. OC 20301-1100

BAR 29 e

O DEPUTY ASSISTANT SECRETARY oF THE ARMY
{FINANCIAL OPERATIONS)

SUBJECT: Clarification of Advertising Policy Guidance Conlained in Chapter 34, Volume §,
of the DoD Pinancial MM‘ Regulation (*DoDFMR™)

Volume 5, Chapier 34, paragraph 340403, “Advertising,” of the "DoDFMR* addresses the
exient to which financiz) insti!ulions—opemting cither on or off a military installaﬁnn-—may
omploy advertising, With yespect to advertising by financial institutions not operating on an
instglla}imn, subpm.g.mph-JAlMOJ.B States that off-base financiai institutions are noy pPermitted

340403.G prohibits instaliation activities, including Military Exchange Services and concession-
aire outlets, from distributing such litermure on behalf of off-base financia) institutions,

While the distribution of compatitive Kterature eithey by an off-base finangiq] institution or
an on-base activity (on behalf of an off-byge financial institution) is prohibited, the “DoDFMR*>

does describe authorized yses of commercial advertising, mailings or telecommunications. The

a fee. This policy does not preciude on-base personnel from accessing websites established by
off-base financial institutions from such ferminals nor does it prohibit off-base financia
institutions from ony other form of advertising on the Internet.

With respect to on-base eVvents sponsored, in whole or in part, by an off-base financial
instifution, the display of advertising banners or the distribution of literature cither by an
off-basc financiai institution, or ap on-base activity i ccoperalion with an off-base financial
institution, is not permitted.

Mr. Tom Summers is the stafl cantact for thig matter, He may be reached by e-mai);
summerst@osd. peatagon.mil or by telephone gt (703) 602-0299 (DSN 332-0299),

° m - . " | p -
M@or for Finance and Management Policy




DEPARTMENT OF THE ARMY
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April 25, 2002

AErLY 1O
ATTENTION
MEMORANDUM FOR SEE DISTRIBUTION

SUBJECT: Clarification of Advaertising Policy Guidance Contained in the DoD
Financial Management Regulation (FMR), Volume 8§, Chapler 34

References:

a. DoD Financial Management Regulation (FMR), Volume §, Chapter 34,
Paragraph 340403, Sep 00.

b. OUSD{(C) memorandum, March 29, 2002, subject. Clarification of
Advertising Palicy Guidance Contained in Chapter 34, Volume 5, of the DoD
Financial Management Reguiation (“DoDFMR") (Attached).

Recently several issues regarding the interpretation of the advertising
section of the DoD FMR Volume 5, Chapter 34, paragraph 340403, have been
brought to my attention, particularly Intemet advertising by oft-post financial
institutions. | addressed these concems to Mr. Ronald L. Adolphi, the Acting
Director for Finance and Management Policy, OUSD(C), and asked that he
provide clarification of the advertising policy. Reference b is that cladfication.

in Reference b, Mr. Adalphi states, “This policy, when extended to Internet
advertising, pracludes the display of electronic banners advertising an off-base
financial inatitution on the home (o.g.. default) page of Intamet tenninals located
on-base including those offered by a third party without a fee. This policy does
not preciude on-base personnal from accessing websites astablished by off-base
financial institutions from such tarminals nor does it prohibit off-base financial
institutions from any other form of advertising on the Internet.”

My point of contact for this action is CPT Kelly M. Mizell, (703) 693-2766 or

kally. iE@h rmy._mil,
William M. Landrum W
Colanel, Fimance Comps
Acting Deputy Assistant Secretary of
the Army (Financial Operations)
Attachment

wu@wl’w



DISTRIBUTION:

COMMANDER

U.S. Army Materiel Command, ATTN: AMCRM

U.S. Army Training and Doctrine Command. ATTN: ATRM
U.S. Amy Medical Command, ATTN. MCRM

Mititary District of Washington, ATTN: ANRM

U.S. Army Forces Command, ATTN: AFRM-FM

U.S. Ammy Pacific Command, ATTN: APRM

U.S. Army Test and Evaluation Command, ATTN: CST-RM
U.S. Army South, ATTN: SORM

175™ Finance Command, ATTN: BLO

266" Finance Command, ATTN: BLO

Superiniendent, U.S. Military Acaderny, ATTN: MARM

CF:

Association of Military Banks of America
The Defense Credit Union Counci!
OUSD (C) (Mr. Ronald L. Adalphi)



