Program Roll-Up

Oct 1, 2025 - Dec 31, 2025

PROGRAM Total Users New Users Sessions Engagement Rate
Child Development Centers 9,980 5,000 13,078 66.68%

CYS Careers 1,534 804 1932 68.32%

Family Child Care 9,354 5,496 11,392 53.08%

Parent Outreach Services 5516 2134 6,903 67.07%

School Age Centers 2463 876 3144 65.52%

School Support Services 8,838 4,483 10,225 56.2%

Youth Centers 6,019 2,421 7,792 61.81%

Youth Sports 22,928 10,440 31, 63.66%
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Google Analytics 4

P A

iwr; ARMY MWR Child Development Centers (CDC)

Views Sessions Total users

14,213 13,078 9,980

5 -1.4% ¢ 3.5% t 5.8%

Oct 1, 2025 - Dec 31, 2025

New users Avg. Session Time Engagement rate
5,000 02:15 67%
§ -5.5% 5 9.7% 5 -6.8%

Compared Y-0-Y

How is site traffic trending?
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Top US Army Installations

Sorted by Total Users

Installation Total user:s % A
bragg.armymwr.com 1,466 -4.4% §
hawaii.armymwr.com 1,232 -21.4% &
bliss.armymwr.com 1,113 -41% %
campbell.armymwr.com 941 -4.4% §
WWw.armymwr.com 887 16.4% t
benning.armymwr.com 654 -10.8% ¢
riley.armymwr.com 597 -52% &
stuttgart.armymwr.com 534 208.7% t
aberdeen.armymwr.com 446 64.0% ¢
drum.armymwr.com 421 -121% &

What are the top sources?

Source Total users ~

google 727
bing 61
(direct) 4]
home.army.mil 26
installations.militaryonesource.... 17
safe.menlosecurity.com 8
yahoo 7
chatgpt.com 5
apgmwr.com 4
duckduckgo 4



Google Analytics 4 Oct 1, 2025 - Dec 31, 2025

)

ARMY MWR Child Care Fee Assistance

",

Views Sessions Total users New users Avg. Session Time Engagement rate
3,096 2,849 2,598 1,165 01:02 57%
£ 190.4% ¢ 2252% ¢ 252.5% t 279.5% § -65.4% $ -19.3%

Compared Y-0-Y

How is site traffic trending? Top US Army Installations
Sorted by Total Users

—_— Views Views (previous year) .
Installation Total users ~
100
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Session source Total users -
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Google Analytics 4

Family Child Care (FCC)

P A

.mwk; ARMY MWR

Views Sessions Total users New users
14,097 11,392 9,354 5,496
+ 9.2% * 36.3% + 38.8% * 523% 3

Compared Y-0-Y

How is site traffic trending?

Oct 1, 2025 - Dec 31, 2025

Avg. Session Time Engagement rate

O1:.56

-23.2%

53%

§ -21.3%

FCC Provider Application (DA 5219)

Installation FCC Provider Application (DA 5219) form downloads.
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Google Analytics 4 Oct 1, 2025 - Dec 31, 2025

a

P A

mwr; ARMY MWR  Parent Outreach Services (PO)

Views Sessions Total users New users Avg. Session Time Engagement rate
7,730 6,903 5,516 2,134 02:58 67%
§ -6.7% § -51% 5 2.3% 5 -14.0% ¢ 24.8% 5 -4.7%

Compared Y-0-Y

How is site traffic trending? Top US Army Installations
Sorted by Total Users

— Views
250 Installation Total user:s % A
500 bliss.armymwr.com 669 -28% 3
bragg.armymwr.com 591 -10.3% §
150 riley.armymwr.com 565 -187%
100 hood.armymwr.com 495 02% ¢
0 meade.armymwr.com 386 -83% &
belvoir.armymwr.com 253 -7.3% &
“0ct] Oct16 Oct3l Novis Nov30 Decls Dec0 lee.armymwr.com 251 N6%t
gordon.armymwr.com 235 33.5% ¢
humphreys.armymwr.com 207  75.4% ¢t
www.armymwr.com 198 -778% %

Which channels are driving traffic?

What are the top sources?

Source Total users ~

google 468

(direct) 68

bing 68

installations.militaryonesource.... 40

m.facebook.com 21

Referral K4 home.army.mil 15
chatgpt.com 7

orgaricll .. |.facebook.com 6
Social 8tharmy.korea.army.mil 5
yahoo 4

Unassigned
0 1K 2K 3K 4K

Total users



Google Analytics 4 Oct 1, 2025 - Dec 31, 2025

P A

.mwk; ARMY MWR School Age Centers

Views Sessions Total users New users Avg. Session Time Engagement rate
3,502 3,144 2,463 876 02:43 66%
* 27.7% 2 27.4% ¢ 37.2% + 7.0% t 11.8% 5 -5.9%

Compared Y-0-Y

How is site traffic trending? Top US Army Installations
Sorted by Total Users

— Views
125 Installation Total user:s % A
100 hawaii.armymwr.com 419 -214% 3
‘ bragg.armymwr.com 408 9.7% ¢
7 www.armymmwr.com 350 66.7% ¢
50 campbell.armymwr.com 345 12.7% ¢
s riley.armymwr.com 260 -
bliss.armymwr.com 250 309% t
OOcﬂ Oct16 Oct3] Novis Nov30 Decls Dec 30 stewarthunter.armymwr.c... 222 162% ¢
detroit.armymwr.com 41 -
casey.armymwr.com 14 -

Which channels are driving traffic?

What are the top sources?

Source Total users ~

Organic
Search google 19
bing 16
(direct) 9
Direct
home.army.mil 8
installations.militaryonesource.... 4
m.facebook.com 3
Referral
chatgpt.com 2
yahoo 2
Organ.'c armyuniversity.edu 1
Social
distinctlyfayettevillenc.com 1

Unassigned |19
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Total users



Google Analytics 4 Oct 1, 2025 - Dec 31, 2025

.vwk; ARMY MWR School Support Services

Views Sessions Total users New users Avg. Session Time Engagement rate
10,493 10,225 8,838 4,483 02:19 56%

t 73% t 32.7% t 472% t 227% 5 -3.5% s -142%

Compared Y-0-Y

How is site traffic trending? Top US Army Installations
Sorted by Total Users

— \Views

400 Installation Total user:s % A
www.armymwr.com 480 71.4% ¢

300
bragg.armymwr.com 465 1.5% ¢
. (o) *
208 bliss.armymwr.com 446 19.3% ¢
benning.armymwr.com 413 20.4% ¢
100 jblm.armymwr.com 394 533% ¢
lee.armymwr.com 359 9257% ¢t

0
Octl Octl6 Oct31 Nov15 Nov30 Decl5 Dec 30 carson.armymwr.com 358 6.9% ¢
hawaii.armymwr.com 352 16.2% ¢
stewarthunterarmymwr.c... 346 N7.6% ¢
hood.armymwr.com 314 3,38809..

Which channels are driving traffic?

What are the top sources?

Source Total users ~

google 355

installations.militaryonesource.... 124

Orepiie (direct) 84
Search home.army.mil 65
bing 4]

Referral fcps.edu 16
m.facebook.com 1

chatgpt.com 9

Organ.ic |.facebook.com 8

Social

safe.menlosecurity.com 5

Jnassigned
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Total users



Google Analytics 4 Oct 1, 2025 - Dec 31, 2025

P A

.mwk; ARMY MWR Youth Centers

Views Sessions Total users New users Avg. Session Time Engagement rate
7,608 7,792 6,019 2,421 02:07 62%
§ -19.7% § -49% 5§ -6.3% § -283% t 6.9% 5 -10.1%

Compared Y-0-Y

How is site traffic trending? Top US Army Installations
Sorted by Total Users

— Views
200 Installation Total user:s % A
stewarthunterarmymwr.c... 503 108.7% ¢
0 bragg.armymwr.com 386 8.4% ¢
100 www.armymmwr.com 351 -299% ¥
bliss.armymwr.com 333 14.0% ¢
50 carson.armymwr.com 331 19.5% ¢
stuttgart.armymwr.com 305 -15.0% @
©%) %5 Oosl NovE NevE® Deos Deeds wainwright.armymwr.com 250 24.4%t
belvoirarmymwr.com 248 51% ¢
drum.armymwr.com 221 83% ¢t
kaiserslautern.armymwr.co... 221 -589% #

Which channels are driving traffic?

What are the top sources?

Source Total users ~

google 368
m.facebook.com 20
(direct) 17
bing 16
|.facebook.com 13
home.army.mil n
installations.militaryonesource.... 7
Im.facebook.com 3
safe.menlosecurity.com 3
army.dodmwrlibraries.org 2

Unassigned —50

0 1K 2K 3K 4K

Total users



Google Analytics 4 Oct 1, 2025 - Dec 31, 2025

P A

.mwk; ARMY MWR Youth Sports

Views Sessions Total users New users Engagement rate
38,745 31,111 22,928 10,440 64%

£ 20.4% t 26.9% + 28.8% t+ 212% from previous year § -8.5%

How is site traffic trending? Top US Army Installations

Sorted by Total Users

— Views

1K Installation Total user:s % A
800 hawaii.armymwr.com 2,433 46.8% ¢t
jblm.armymwr.com 1,848 19.6% ¢

600
benning.armymwr.com 1,235 56.5% ¢
400 belvoir.armymwr.com 1,223 253% ¢
bliss.armymwr.com 116 233% ¢

200
campbell.armymwr.com 1,061 -9.1%

0
Octl Octl6 Oct31 Nov15 Nov30 Decl5 Dec 30 knox.armymwr.com 1,006 9479% ¢
stewarthunter.armymwr.c... 963 47.7% ¢
bragg.armymwr.com 856 235% ¢
humphreys.armymwr.com 775 37% ¢

Which channels are driving traffic?

What are the top sources?

Source Total users ~

google 2,172
(direct) 149
m.facebook.com 145
bing 139
home.army.mil 61
|.facebook.com 52
Im.facebook.com 27
webtrac.mwr.army.mil 24
installations.militaryonesource.... 20
fbo 16

Paid Social —304

0 2.5K 5K 7.5K 10K 12.5K 15K

Total users



HQ Google Analytics 4 Oct 1,2025 - Dec 31,2025

A &)
.mwr; ARMY MWR CYS Careers
Views Sessions Total users New users Engagement rate
0
2,188 1,932 1,534 804 68%
§ -20.6% § -13.3% 5 -17.3% 5 -14.0% 5 -9.4%
How is site traffic trending? How many people looking for
employment took action and clicked
— Views for more information?
50 KPI link clicks to USAJOBS.gov.
40 W Name Link Clicks
Continue 881
30
20 U
10
0 | .
Octl Oct16 Oct3l Novi5 Nov30 Decl5 Dec 30 How many people took action and
downloaded a PDF?
KPI downloads of the CYS Career Guide and Rack Card.
Name Downloads
Which channels are driving traffic? CYS Career Guide 247

Rack Card 33

Organic
Social

Unassigned
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Total users



Google Analytics 4 Oct 1, 2025 - Dec 31, 2025

vwk: ARMY MWR CYS Profession
Views Sessions Total users New users Engagement rate
207 219 195 71 77%
§-62.2% § -58.1% s -57.8% s -61.0% from previous year § -85%
How is site traffic trending? How many people looking for
employment took action and clicked
— Views for more information?
10 KPI link clicks to USAJOBS.gov.
75 click_text Link Clicks
USAJOBS.gov
5
https://www.usajobs.gov/ 2
2.5
0 How many people pushed play to
watch a video?
-2.5

Oct 1 Octle Oct31 Novl1l5 Nov30 Decl5 Dec30
Video Name

CYS Profession: Alicia
Exum

Which channels are driving traffic?

Unassigned I8

Organic
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Total users



Oct 1, 2025 - Dec 31, 2025 Brand Central Google Analytics 4

N

S TARRNCWNWR  CYS Profession Campaign

Downloads

213

Downloads over time

— Downloads
100

50 /\
o DS\~ — —_ N\ — VAN — _

-50
Oct 1 Oct 8 Oct1l5 Oct22 Oct29 Nov5 Novl12 NovI9 Nov2e Dec3 DeclO Decl7 Dec?24 Dec 3l

Top pages sorted by the highest number of Brand Central downloads.

Full page URL Downloads

www.mwrbrandcentral.com/collections/25667 51
www.mwrbrandcentral.com/assets/25692 32
Www.mwrbrandcentral.com/assets/25694 28
www.mwrbrandcentral.com/assets/25668 26
www.mwrbrandcentral.com/assets/25696 24
www.mwrbrandcentral.com/assets/25699 22
www.mwrbrandcentral.com/assets/download/25668 10
www.mwrbrandcentral.com/assets/download/25692 5
www.mwrbrandcentral.com/assets/download/25694 5
www.mwrbrandcentral.com/assets/download/25696 5
www.mwrbrandcentral.com/assets/download/25699 5

Grand total 213


https://www.google.com/url?q=http%3A%2F%2Fwww.mwrbrandcentral.com%2Fcollections%2F25667
https://www.google.com/url?q=http%3A%2F%2Fwww.mwrbrandcentral.com%2Fassets%2F25692
https://www.google.com/url?q=http%3A%2F%2Fwww.mwrbrandcentral.com%2Fassets%2F25694
https://www.google.com/url?q=http%3A%2F%2Fwww.mwrbrandcentral.com%2Fassets%2F25668
https://www.google.com/url?q=http%3A%2F%2Fwww.mwrbrandcentral.com%2Fassets%2F25696
https://www.google.com/url?q=http%3A%2F%2Fwww.mwrbrandcentral.com%2Fassets%2F25699
https://www.google.com/url?q=http%3A%2F%2Fwww.mwrbrandcentral.com%2Fassets%2Fdownload%2F25668
https://www.google.com/url?q=http%3A%2F%2Fwww.mwrbrandcentral.com%2Fassets%2Fdownload%2F25692
https://www.google.com/url?q=http%3A%2F%2Fwww.mwrbrandcentral.com%2Fassets%2Fdownload%2F25694
https://www.google.com/url?q=http%3A%2F%2Fwww.mwrbrandcentral.com%2Fassets%2Fdownload%2F25696
https://www.google.com/url?q=http%3A%2F%2Fwww.mwrbrandcentral.com%2Fassets%2Fdownload%2F25699

Google Analytics 4 Oct 1, 2025 - Dec 31, 2025

P A

.mwk; ARMY MWR Month of the Military Child

Views Sessions Total users New users Engagement rate
041 832 783 435 32%

+ 26.9% £ 126.7% + 1402% £ 133.9% § -50.9%
How is site traffic trending? Top US Army Installations

Sorted by Total Users

— Views

40 Installation Total user:s % A
20 www.armymwr.com 228 22.6% ¢
leonardwood.armymwr.com 94 308.7% t

20 carsonarmymwr.com 43 2909% ¢
10 stewarthunter.armymwr.c... 28 460.0%...

o I jblm.armymwr.com 26 1,200.0...
campbell.armymwr.com 24 60.0% ¢t

Noml omn ©sE NovE Novdd Dl Dessi hood.armymwr.com 23 2200.0..
lee.armymwr.com 20 2333% ¢t

polkarmymwr.com 19 1,800.0..

hamilton.armymwr.com 18 200.0% ¢

Which channels are driving traffic?

What are the top sources?

Source Total users ~

Direct
google 4
(direct) 3
Organic bing 2

Search
m.facebook.com 2
|.facebook.com 1

Organic
Social Im.facebook.com 1
webtrac.mwr.army.mil 1

Unassigned 18

Grand total 12

Referral 13

0 100 200 300 400 500 600



Google Analytics 4 Oct 1, 2025 - Dec 31, 2025

‘wwe, ARMY MWR Search
Search Total Searches Total users Search Count Per User Bounce rate

1. discovery 90 12 7.5 0%

2. sports 46 40 115 0%

3. basketball 40 35 114 5.41%
4, cys 24 22 1.09 4.35%
5. calendar 23 18 1.28 8.7%
6. youth sports 23 18 1.28 526%
7. cdc 23 19 1.21 0%

8. forms 22 21 1.05 0%

O. skies 22 19 1.16 4.76%
10. swim 21 17 124 0%

1. webtrac 16 14 114 13.33%
12. soccer 15 15 1 0%

T 3. efmp 15 15 1 0%
14. parents night out 15 12 1.25 0%
15. gymnastics 15 15 1 0%
16. babysitting 14 12 117 714%
17. parent central 14 12 117 7.69%

services
18. halloween 13 13 1 0%
19. volunteer 13 12 1.08 0%
20. parent central 12 9 1.33 0%
21. bowling 1 10 1.1 9.09%
22. summer camp 1 10 1.1 0%
23. jobs 10 9 11 0%
24. mwr 10 9 1.1 0%

_ 25. winter sports 9 9 1 0%
26. mflc 9 8 113 0%
27. baseball 9 8 113 0%
28. tickets 9 9 1 0%
29. child care 9 8 113 0%
30. preschool 9 7 1.29 12.5%
3l strong beginnings 8 7 114 0%

Grand total 2,608 2,075 1.26 2.27%
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