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The BOSS program experienced strong overall growth this year, reaching 76,085 total 

users (+11.6%) and 38,547 new users (+3.3%). Views climbed to 131,940 (+29.4%), and 

sessions increased to 99,029 (+14%).  

Organic Search continues to lead user acquisition with 38,397 users, followed by Direct 

traffic at 25,198 and Referral at 7,341. Google is the dominant external source, generating 

33,026 users, with Bing (4,811), Home.army.mil (3,656), and Facebook’s mobile and referral 

paths providing additional reach. These patterns show that search remains the primary 

discovery pathway while social channels help boost program visibility at the installation 

level. 

The calculated click-through rate, based on outbound link clicks, is 3.75%, showing that a 

portion of users actively seek additional information or next-step actions. Site activity was 

heaviest in September and October, which remain the peak months for BOSS 

engagement across installations. With a 66% engagement rate, users continue to interact 

consistently with program content. Engagement metrics indicate stable user interaction, 

with average session time rising to 2 minutes (+1.6%). Visitors most often view program 

descriptions, installation-level BOSS pages, and event details, demonstrating clear intent to 

participate.  
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