Program Roll-Up

Jan 1, 2026 - Mar 31, 2026 -

Program Total Users New Users Sessions Engagement Rate
Army Family Team Building 1,097 491 1,339 61.91%
Army Family Action Plan 696 283 837 70.25%
Army Family Web Portal 387 223 440 65%
Army Volunteer Corps 4,639 3,050 5,480 60.27%
Exceptional Family Member Program 11,976 8,235 15,586 56.58%
Information and Referral 1,272 483 1,397 73.8%
MD&SSO 1,820 726 2,107 67.16%
Relocation Readiness 4,084 2114 5171 61.55%
Survivor Outreach Services 359 1602 2745 58.49%

Soldier and Family Assistance Center 1,232 456 1,366 69.91%



Program Roll-Up

o
<
2

Jan 1, 2026 - Mar 31, 2026 v
Employment Readiness Total Users New Users Sessions Engagement Rate
Employment Readiness Program 79,254 48,872 96,333 64.39%
Army Spouse Employment, 5,181 459 6,263 84.07%

Career and Education Information

Family Advocacy Program Total Users New Users Sessions Engagement Rate
Family Advocacy Program 9148 5464 11,709 57%
New Parent Support Program 2177 957 2,738 58.47%
Victim Advocacy Program 1003 469 1274 64.29%

Financial Readiness Program Total Users New Users Sessions Engagement Rate

Financial Readiness Program 14,084 8272 17,363 5217%

Army Emergency Relief 5,530 2,645 7625 5757%



Google Analytics 4

‘wir, ARMY MWR

Army Community Service

Jan 1, 2026 - Mar 31, 2026

Views

231,264

Visits (pageviews) to

Engagement rate

55%

User Activity Level

Total users
129,623

The total number of users
who visited your website

your page
— Views
150K
100K
50K
0
-50K

Jan Jan 9 Jan 17

Jan 25 Feb 2

Feb 10

Feb18 Feb 26

Mar 6

Mar 14

Mar 22 Mar 30

Visits from social media.

Social Media

Facebook
X
Instagram
LinkedIn

Reddit

Total users ~

3,103
462
28
10

1

What programs are
users visiting?

Employment
Readiness

Financial
Readiness 14,084

Family
Advocacy 9,148

Relocation 4.084
Readiness

Survivor
Outreach 2,359
Services



Google Analytics 4 Jan1, 2026 - Mar 31, 2026

R

wviwr, ARMY MWR  Army Family Team Building (AFTB)

Views Sessions Total users New users Avg. Session Time Engagement rate
1,367 1,339 1,097 49] 01:49 62%
5 -19.4% §-2.8% + 3.8% 5 -3.3% 5 -14.6% 5 -7.4%

Compared Y-o0-Y

How is site traffic trending? Top US Army Installations
Sorted by Total Users

—_— Views .
Installation Total users ~
60

www.armymwr.com 487
40 bliss.armymwr.com 125
campbell.armymwr.com 72
20 jblm.armymwr.com 58
carson.armymwr.com 39
° hood.armymwr.com 38
20 hawaii.armymwr.com 35
Jan1 Jan16  Jan31 Febl1l5 Mar2 Marl7 presidio.armymwr.com 24
gordon.armymwr.com 23
training.armymwr.com 23

Which channels are driving traffic?

What are the top sources?

Organic
Search (direct) 419
google 398
bing N4
Direct
armyresilience.army.mil 48
home.army.mil 37
Referral armyfamilywebportal.com 33
facebook.com 24
(not set) 16
Orgj(:; installations.militaryonesource.mil 9
ncolcoe.army.mil 8

Unassigned 23

0 100 200 300 400 500 600

Total users



Google Analytics 4 Jan1, 2026 - Mar 31, 2026

R

.mwk; ARMY MWR Army Family Action Plan (AFAP)

Views Sessions Total users New users Avg. Session Time Engagement rate
1,670 1,351 1,208 278 02:21 63%
§ -263% § -25.4% 3 -21.6% No data £ N/A i -1.6%

Compared Y-0-Y

How is site traffic trending? Top US Army Installations
Sorted by Total Users

—_— Views

80 Installation Total usets % A
% Www.armymwr.com 340 -60.0% #
campbell.armymwr.com 186 173.5% ¢

40 wiesbaden.armymwr.com 75 19.0% ¢
20 bliss.armymwr.com 52 4.0% ¢
jblm.armymwr.com 51 457% ¢

° rucker.armymwr.com 36 63.6% *
_2OJan1 Jan16 Jan31 Febl15 Mar2 Marl7 carson.armymwr.com 34 -105%
carlislearmymwr.com 32 -319% ¢

gordon.armymwr.com 32 166.7% t

sill.armymwr.com 29 26.1% ¢t

Which channels are driving traffic?

What are the top sources?

(direct) 299
google 227
bing 61
home.army.mil 32
armyfamilywebportal.co... 18
chatgpt.com n
(not set) 7
armyresilience.army.mil 7
Unassigned 14 usar.army.mil 7
armyeitaas.sharepoint-... 4

Organic

0 50 100 150 200 250 300

Total users



Google Analytics 4 Jan1, 2026 - Mar 31, 2026

Army Family Web Portal (AFWP)

Views Sessions Total users New users Avg. Session Time Engagement rate
430 440 387 223 04:352 ©5%
+ 7.8% + 22.2% + 229% + 53.8% £ 177.7% § -11.7%

Compared Y-0-Y

How is site traffic trending? Top US Army Installations
Sorted by Total Users

— Views T |

20 Installation ota users % A
www.armymwr.com 369 32.7% ¢t

20
jblm.armymwr.com 7 -36.4% 3
10 hood.armymwr.com 5 -722% %
Il\A training.armymwr.com 3 -769% ¥

0 \J v

global.armymwr.com 2 -
10 www.hood.armymwr.com 1 -

Jan1 Janle Jan 3] Feb 15 Mar 2 Mar 17

Which channels are driving traffic?

What are the top sources?

Session source Total users ~

Organic
Search google 193
bing 70
armyfamilywebportal.com 59
Referral
(direct) 45
myarmybenefits.us.army.mil 17
Direct safe.menlosecurity.com 4
home.army.mil 3
yahoo 3
Unassigned |2 (not set) 2
chatgpt.com 2
Organic 1
Social
0 50 100 150 200 250 300

Total users



Google Analytics 4 Jan1, 2026 - Mar 31, 2026

R

wwk;, ARMY MWR  Army Volunteer Corps (AVC)

Views Sessions Total users New users Avg. Session Time Engagement rate
5,982 5,480 4,639 3,050 02:51 60%
§ -10.9% §-1.7% 5 -12% 2 2.6% t 21.6% 5 -132%

Compared Y-0-Y

How is site traffic trending? Top US Army Installations
Sorted by Total Users

— Views T |
200 Installation ota usets % A
Www.armymwr.com 1,815 -26.0% #
150
carson.armymwr.com 612 672% t
eie bliss.armymwr.com 432 22.4% ¢
50 humphreys.armymwr.com 361 51.0% ¢
wiesbaden.armymwr.com 246 359% ¢
0 v
gordon.armymwr.com 194 21% ¢
-50 hawaii.armymwr.com 175  -13.4% %
Jan1 Jan16  Jan31 Febl15 Mar?2 Mar 17
hood.armymwr.com 152 -1.9%
daegu.armymwr.com N3 48.7% ¢t
jackson.armymwr.com 1o 375% ¢t

Which channels are driving traffic?

What are the top sources?

google 2,061
(direct) 1,695
bing 312
armyfamilywebportal.co... 134
home.army.mil 16
m.facebook.com 10
(not set) 44
facebook.com 28
chatgpt.com 26
duckduckgo 22

Unassigned —60

0 500 1K 1.5K 2K 2.5K

Total users



Google Analytics 4 Jan1, 2026 - Mar 31, 2026

\MWR, ARMY MWR Employment Readiness Program (ERP)

Views Sessions Total users New users Avg. Session Time Engagement rate
140,473 96,333 79,254 48,872 02:06 64%
+ 45.0% £ 258% + 411% + 47.6% § -4.5% 8 -49%

Compared Y-o0-Y

How is site traffic trending? Top US Army Installations
Sorted by Total Users

— Views Views (previous year)
6K Installation Total users % A
www.armymwr.com 24,583 70.3% t
" jblm.armymwr.com 7276 29.7% ¢
2K /\\/\I\/\/\/.\[\ l\j\ N\/\ stewarthunter.armymwr.c... 5406 108.7% ¢
N \ \! \j \ \/\\ \ \[\\/ hawaii.armymwr.com 3,851 45.8% t
© meade.armymwr.com 2957 -23.4% %
oK bragg.armymwr.com 2,239 773% *
Jan1 Jan16  Jan31 Febl1l5 Mar2 Marl7 campbell armymwr.com 1889 40.3% ¢
redstone.armymwr.com 1,875 -23.3% &
humphreys.armymwr.com 1,872 -6.0% &
carson.armymwr.com 1,665 -12.8% &

Which channels are driving traffic?

What are the top sources?

Session source Total users ~ % A
google 31,891 13.8% ¢
(direct) 20,892 64.6% *
m.facebook.com 9160  1419% ¢
bing 3,744 16.9% ¢
nafbenefits.com 2,882 940.4%...
Im.facebook.com 2578 162.3% ¢
home.army.mil 2,015 22% %
fb 978 -
|.facebook.com 837 339%t
chatgpt.com 666 586.6% *

Paid Social 1,205

0 10K 20K 30K 40K

Total users



Google Analytics 4 Jan1, 2026 - Mar 31, 2026

¢ ' ARMY MWR Army Spouse Employment, Career

W and Education Information

F A

Views Sessions Total users New users Avg. Session Time Engagement rate
6,779 6,263 5,181 459 02:30 84%
¢ 20.4% +18.2% ¢ 20.4% 5 -0.6% + 11.3% ¢ 1%
Compared Y-0-Y
How is site traffic trending? Top US Army Installations
Sorted by Total Users
T Views Total users
200 Installation . % A
www.armymwr.com 5,181 20.4% t
150
100
50
0
-50

Jan1 Janle Jan 3] Feb 15 Mar 2 Mar 17

Which channels are driving traffic?

What are the top sources?

) Session source Total users ~
Organic
Search google 2,804
(direct) 1,096
bing 333
Direct
home.army.mil 316
m.facebook.com 131
installations.militaryonesource.mil 80
|.facebook.com 43
yahoo 43
chatgpt.com 37
Im.facebook.com 24

Unassigned |44

0 1K 2K 3K 4K

Total users



Google Analytics 4 Jan1, 2026 - Mar 31, 2026

3, . :
A ‘ ARMY MWR Exceptional Family Member Program (EFMP)

Views Sessions Total users New users Avg. Session Time Engagement rate
17,626 15,586 11,976 8,235 02:25 57%
+ 243% + 31.7% + 342% + 35.0% § -9.0% § -3.7%

Compared Y-o0-Y

How is site traffic trending? Top US Army Installations
Sorted by Total Users

— Views T |
600 Installation ota usets % A
hood.armymwr.com 1,728  110.7% ¢
=00 bliss.armymwr.com 1,076 41.4% ¢
jblm.armymwr.com 1,035 25.8% ¢
200
hawaii.armymwr.com 999 45.0% ¢
0 J benning.armymwr.com 857 642% ¢t
www.armymmwr.com 836 329% ¢
-200 carson.armymwr.com 707  129% ¢
Jan1 Jan16  Jan31 Febl15 Mar?2 Mar 17
campbell.armymwr.com 484 14.2% ¢
humphreys.armymwr.com 476 12.8% ¢
gordon.armymwr.com 446 343% ¢

Which channels are driving traffic?

What are the top sources?

) Session source Total users ~
Organic

Search google 5139

(direct) 4,287

bing 888

m.facebook.com 294

efmp.army.mil 281

Referral home.army.mil 213

(not set) 185

installations.militaryone... 185

Organ.ic safe.menlosecurity.com 85
Social

myarmybenefits.us.army... 78

Unassigned

0 2K 4K 6K 8K

Total users



Google Analytics 4 Jan1, 2026 - Mar 31, 2026

- ARMY MWR Family Advocacy Program (FAP)

W

Views Sessions Total users New users Avg. Session Time Engagement rate
13,486 11,709 9,148 5,464 03:09 57%
s -159% 5§ -10.2% 5 -9.7% 5 -17.5% + 28.0% 5 -1.5%

Compared Y-0-Y

How is site traffic trending? Top US Army Installations

Sorted by Total Users

—_— Views Views (previous year) T |
400 Installation ota users % A
Www.armymwr.com 1,550 -39.7% &
300
\ jblm.armymwr.com 1,031 47% ¢
200 ‘ '] /\_‘ \f bliss.armymwr.com 1,017 -1.5% &
100 , \ campbell.armymwr.com 739 -2.4% %
l hood.armymwr.com 600 -9.5% &
0 N
benning.armymwr.com 526 241% ¢
-100 humphreys.armymwr.com 323 42% ¢
Jan1 Jan16  Jan31 Febl15 Mar?2 Mar 17
hawaii.armymwr.com 276 -19.8% ¢
leavenworth.armymwr.com 275 56.3% ¢
jackson.armymwr.com 222 233% ¢

Which channels are driving traffic?

What are the top sources?

) Session source Total users ~
Organic
Search ' google 5,007
(direct) 2,180
bing 943
Direct
home.army.mil 280
installations.militaryone... 186
m.facebook.com 146
Referral
safe.menlosecurity.com 109
grco.de 54
Organ.ic (not set) 45
Social
armyfamilywebportal.co... 44

Unassigned

0 2K 4K 6K 8K

Total users



Google Analytics 4

S. AR

W

Views Sessions Total users
2,845 2,738 2177
¢+ 0.1% t 13.7% ¢ 232%

Compared Y-0-Y

How is site traffic trending?

—_— Views

100
75
50

25

-25

Jan1 Janle Jan 3] Feb 15 Mar 2 Mar 17

Which channels are driving traffic?

Referral

Organic
Social

Unassigned

0 250 500 750

Total users

1K 1.25K 1.5K

New users

Jan1, 2026 - Mar 31, 2026

: ARMY MWR New Parent Support Program (NPSP)

Avg. Session Time Engagement rate

O01:52 58%

-24.35% § -3.4%

957

4.5%

np
<

Top US Army Installations

Sorted by Total Users

Installation Total usets % A
www.armymwr.com 330 47.3% ¢t
hood.armymwr.com 201 2.6% ¢
hawaii.armymwr.com 175  -146% 3
campbell.armymwr.com 161 7.3% ¢
jblm.armymwr.com 134 -
gordon.armymwr.com 131 21.3% ¢
lee.armymwr.com O 205.6% ¢
bliss.armymwr.com 93 33% ¢t
zama.armymwr.com 68 6,700.0...
benning.armymwr.com 63 -171% &

What are the top sources?

Session source Total users ~

google 1,109
(direct) 639
bing 161
m.facebook.com 91
home.army.mil 49
installations.militaryonesource.mil 48
armyresilience.army.mil 30
facebook.com 21
safe.menlosecurity.com 19
(not set) 18



Google Analytics 4 Jan1, 2026 - Mar 31, 2026

F A

swie: ARMY MWR Victim Advocacy Program (VAP)

Views Sessions Total users New users Avg. Session Time Engagement rate
1,206 1,274 1,003 469 02:17 64%
$ -27.3% 5 -12.8% $ -14.1% § -28.4% § -8.6% * 1.2%

Compared Y-0-Y

How is site traffic trending? Top US Army Installations
Sorted by Total Users

— Views

40 Installation Total usets % A
© www.armymwr.com 294 17.1% ¢
hood.armymwr.com 106 -13.8%

29 carson.armymwr.com 102 -22.77% &
10 hawaii.armymwr.com 72 -25.0% §
redstone.armymwr.com 69 -14.8% §

° bliss.armymwr.com 32 -M% &
_1OJan1 Jan16 Jan31 Febls Mar2 Marl7 meade.armymwr.com 31 184%
sillLarmymwr.com 28 133.3% ¢t

drum.armymwr.com 20 -31.0% #

benning.armymwr.com 17  -10.5% &

Which channels are driving traffic?

What are the top sources?

Session source Total users ~

google 601
(direct) 217
bing 98
home.army.mil 26
armyresilience.army.mil 18
installations.militaryonesource.mil 14
yahoo 9
safe.menlosecurity.com 8
myarmybenefits.us.army.mil 7
advocacyfamilynetwork.org 6

Unassigned|—3

0 200 400 600 800

Total users



Google Analytics 4 Jan1, 2026 - Mar 31, 2026

R

ey ARMY MWR Financial Readiness Program (FRP)

Views Sessions Total users New users Avg. Session Time Engagement rate
19,272 17,363 14,084 8,272 02:28 52%
t 32.6% t 34.5% * 49.0% + 511% § -6.2% 5 -15.2%

Compared Y-o0-Y

How is site traffic trending? Top US Army Installations
Sorted by Total Users

— Views T |
600 Installation ota users % A
www.armymwr.com 4,008 1829% ¢t
<90 bliss.armymwr.com 1,092 -5.4% 3§
bragg.armymwr.com 1,026 -8.8% §
200
redstone.armymwr.com 970 3450% ¢
0 campbell.armymwr.com 769 523% ¢
benning.armymwr.com 719 22.5% ¢
-200 carson.armymwr.com 686 23.4% %
Jan1 Jan16  Jan31 Febl15 Mar?2 Mar 17
jblm.armymwr.com 620 18.8% t
kaiserslautern.armymwr.co... 523 658.0% t
aberdeen.armymwr.com 513  128.0% ¢t

Which channels are driving traffic?

What are the top sources?

(direct) 6,234

google 4 251

Orepiie home.army.mil 1133
Search bing 859
m.facebook.com 463

Referral armyfamilywebportal.com 424
installations.militaryonesource.mil 122

myarmybenefits.us.army.mil N3

Orgj;; (not set) 85
Im.facebook.com 72

Unassigned

0 2K 4K 6K 8K

Total users



Google Analytics 4

a

: ARMY MWR

USS. AR

F A

Views Sessions Total users
8,151 7,625 5,530
5 -14.6% § -11.1% s -8.4%

Compared Y-0-Y

How is site traffic trending?

—_— Views

300
200

100

-100

Jan1 Janle Jan 3] Feb 15 Mar 2 Mar 17

Which channels are driving traffic?

Organic
Search

Direct

Organic
Social

Referral 259

Unassigned |—58

2K

Total users

3K 4K

New users

2,645

Jan1, 2026 - Mar 31, 2026

Army Emergency Relief (AER)

Avg. Session Time Engagement rate

02:11 58%

3 24.8% § -14.3% § -9.3%

Top US Army Installations

Sorted by Total Users

Installation Total usets % A
humphreys.armymwr.com 776  -53.7% &
carson.armymwr.com 626 -30.1% &
bliss.armymwr.com 604 -9.9% &
bragg.armymwr.com 444  -30.8% §
kaiserslautern.armymwr.co... 430 19476..
benning.armymwr.com 314 -3.7% &
campbell.armymwr.com 310 30,900....
gordon.armymwr.com 176 -16.2%
redstone.armymwr.com 169 340% ¢
lee.armymwr.com 168 412% ¢

What are the top sources?

Session source Total users ~

google 2,679
(direct) 2,035
bing 34]
m.facebook.com 201
home.army.mil 105
Im.facebook.com 53
|.facebook.com 42
(not set) 33
chatgpt.com 30
mwremployeeportal.com 26



Google Analytics 4 Jan1, 2026 - Mar 31, 2026

a

F A

.mwr, ARMY MWR Information and Referral

Views Sessions Total users New users Avg. Session Time Engagement rate
1,296 1,397 1,272 483 01:02 74%
£ 24.9% ¢ 51.2% + 60.8% t 55.3% 5 -43.6% * 6.4%

Compared Y-0-Y

How is site traffic trending? Top US Army Installations
Sorted by Total Users

— Views T |
80 Installation ota users % A
hood.armymwr.com 756 236.0% t
60
) WWW.armymwr.com 162 -36.0% &
) jblm.armymwr.com 88 151.4% ¢
20 bragg.armymwr.com 55 -236% %
carsonarmymwr.com 45 2.3% ¢t
0 v
gordon.armymwr.com 41 -359% ¢
-20 humphreys.armymwr.com 38 -11.6% &
Jan1 Jan16  Jan31 Febl15 Mar?2 Mar 17
rucker.armymwr.com 34 545% ¢
lee.armymwr.com 24 412% ¢
benning.armymwr.com 13 -23.5% &

Which channels are driving traffic?

What are the top sources?

Session source Total users ~

(direct) 746
google 331
bing 73
installations.militaryonesource.mil 45
home.army.mil 30
(not set) 25
armyfamilywebportal.com 12
chatgpt.com 6
Unassigned 29 myarmybenefits.us.army.mil 5
m.facebook.com 4

Organic
Social

0 200 400 600 800

Total users



Google Analytics 4 Jan1, 2026 - Mar 31, 2026

a

F A

vwr, ARMY MWR MD&SSO

Views Sessions Total users New users Avg. Session Time Engagement rate
2,066 2,107 1,820 726 O1:59 67%
s -30.8% $ -14.8% $ -11.1% § -36.9% t 4.6% + 8.4%

Compared Y-0-Y

How is site traffic trending? Top US Army Installations

Sorted by Total Users

— Views T |
100 Installation ota users % A
Www.armymwr.com 293 -19.3% &
75
bragg.armymwr.com 277 -11.2% &
S0 carson.armymwr.com 251 35.7% ¢
25 hood.armymwr.com 151 -17.5% &
bliss.armymwr.com 132 -28.6% &
0
gordon.armymwr.com 106 152.4% ¢
25 jblm.armymwr.com 102 378%t
Jan1 Jan16  Jan31 Febl15 Mar?2 Mar 17
humphreys.armymwr.com 77 18.5% ¢
hawaii.armymwr.com 53  -505% &
riley.armymwr.com 46 39.4% ¢

Which channels are driving traffic?

What are the top sources?

Session source Total users ~

google 860
(direct) 576
bing 187
installations.militaryonesource.mil 51
myarmybenefits.us.army.mil 35
home.army.mil 33
armyfamilywebportal.com 22
(not set) 20
Unassigned f§—22 m.facebook.com 12
militaryonesource.mil 10

Organic

. 20
Social

0 200 400 600 800 1K 12K

Total users



Google Analytics 4 Jan1, 2026 - Mar 31, 2026

R

.mwk/ ARMY MWR Relocation Readiness

Views Sessions Total users New users Avg. Session Time Engagement rate
5,882 5,171 4,084 2,114 03:54 62%
5 -11.3% § -6.5% 5 -4.5% 5 -16.7% ¢ 39.5% 5 -2.8%

Compared Y-o0-Y

How is site traffic trending? Top US Army Installations

Sorted by Total Users

— Views
500 Installation Total users % A
- carson.armymwr.com 1,646 40.1% ¢t
WWW.armymwr.com 591 -202% &
e bliss.armymwr.com 342  -33.8%
50 hawaii.armymwr.com 330 -245% &
campbell.armymwr.com 229 10.1% ¢
° ) wiesbaden.armymwr.com 153 -19.0% &
_SOJarﬂ Jan16 Jan31 Febls Mar2 Marl7 benning.armymwr.com ns - a2%d
gordon.armymwr.com 108 -56.5% %
humphreys.armymwr.com 84  -152% &
lee.armymwr.com 70  -239%

Which channels are driving traffic?

What are the top sources?

Session source Total users ~

Unassigned

44

500

1K

Total users

1.5K

2K

(direct) 1,683
google 1,096
home.army.mil 520
installations.militaryonesource.mil 265
bing 156
armyfamilywebportal.com 77
m.facebook.com 69
myarmybenefits.us.army.mil 27
europeafrica.army.mil 26
chatgpt.com 25



Google Analytics 4 Jan1, 2026 - Mar 31, 2026

R

ey ARMY MWR Survivor Outreach Services (SOS)

Views Sessions Total users New users Avg. Session Time Engagement rate
3,085 2,745 2,359 1,602 Ol:44 58%
§ -23.8% 5 -17.0% § -12.3% § -21.0% § -439% + 0.4%

Compared Y-0-Y

How is site traffic trending? Top US Army Installations
Sorted by Total Users

— Views T |
150 Installation ota users % A
Www.armymwr.com 1,108  -20.1% §
100 bragg.armymwr.com 154 -0.6% §
jblm.armymwr.com 121 92.1% ¢
50
bliss.armymwr.com 102 12.1% ¢
0 campbell.armymwr.com 99 -16.8% &
benning.armymwr.com 85 441% ¢
-50 carson.armymwr.com 77  MN39% ¢t
Jan1 Jan16  Jan31 Febl15 Mar?2 Mar 17
hood.armymwr.com 48 -226% %
lee.armymwr.com 37 682%t
redstone.armymwr.com 29 -58.0% ¢

Which channels are driving traffic?

What are the top sources?

Session source Total users ~

google 857
(direct) 817
home.army.mil 319
bing 120
army.mil 43
m.facebook.com 39
armyfamilywebportal.com 24
armylinks.com 24
Orgjc:; mortuary.af.mil 19
chatgpt.com 15

Unassigned 26

0 200 400 600 800 1K

Total users



Google Analytics 4 Jan1, 2026 - Mar 31, 2026

A ‘ ARMY MWR Soldier and Family Assistance Center (SFAC)

Views Sessions Total users New users Avg. Session Time Engagement rate
1,494 1,366 1232 456 01:32 70%
§ -28.5% $ -27.0% § -22.3% § -25.6% § -34.0% 5 -5.4%
Compared Y-0-Y
How is site traffic trending? Top US Army Installations
Sorted by Total Users
— Views
40 Installation Total user;s % A
30 WWW.armymwr.com 632 9.5% &
>0 hood.armymwr.com 257 2.0% ¢
bliss.armymwr.com 108 -729% i
0 belvoir.armymwr.com 74 -321% %
0 drum.armymwr.com 48 9.1% ¢
10 MmMccoy.armymwr.com 48 100.0% ¢
Jan1 Janle Jan31 Febl5 Mar2 Marl7 carson.armymwr.com 26  -63.9% i
wiesbaden.armymwr.com 24 14.3% ¢
humphreys.armymwr.com 18 -
irwin.armymwr.com 6 50.0%¢t

Which channels are driving traffic?

What are the top sources?

google 591
(direct) 325
bing m
home.army.mil 69
armyfamilywebportal.com 23
installations.militaryonesource.mil 15
referral 9
yahoo 7
Unassigned 18 jble.af.mil 6
m.facebook.com 6

Organic
Social

15
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Google Analytics 4 Jan1, 2026 - Mar 31, 2026

‘wwe, ARMY MWR Search

Search Total Searches ~ Total users 3§2rr°h count per Bounce rate
discovery 66 13 5.08 0%
finance 54 40 1.35 4.88%
sfrg 39 33 118 3.03%
mflc 32 27 119 6.9%
efmp 30 24 1.25 4%
volunteer 24 23 1.04 0%
aer 22 22 1 0%
financial 16 16 1 0%
acs 16 14 114 0%
financial readiness 15 13 115 7.69%
calendar 15 12 1.25 14.29%
pcs 14 13 1.08 7.14%
pass it on 13 10 13 0%
anger management 13 N 118 0%
tax 13 13 1 0%
lending closet 13 10 13 0%
cpr 12 1 1.09 0%
jobs 11 10 11 0%
new parent support N N 1 0%
taxes il 10 1.1 0%
baby boot camp n 1 1 9.09%
sharp 10 9 m 0%
job fair 10 9 1 0%
"sponsorship training" 10 7 1.43 0%
classes 9 6 15 0%
deployment 9 8 113 0%
boss 9 8 113 0%
Grand total 2,041 1,550 1.32 2.44%
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