Google Analytics 4

Apr1,2026 - Jun 30, 2026

viwe, ARMY MWR Army Community Service

Views Engagement rate Total users
241763 0% 151,167 What programs are
[ ] [ ] [ ]
Visits (pageviews) to User Activity Level The total number of users users Vvisiti ng?
your page who visited your website
— Views — .
mploymen 82,420
200K Readiness
150K
100K Financial
Readiness
50K
O .
Apr 1 Apr9 Apr17 Apr25 May3 Mayl1l May19 May27 Jun4d Junl2 Jun20 Jun?28 Family
Advocacy
Visits from social media.
Relocation
Social Media Total users ~ Readiness
Facebook 2,722
X 350
Instagram 40 Survivor
LinkedIn 18 Outreach
Services
Reddit 2
YouTube 1




Google Analytics 4

a

wk, ARMY MWR

F A

Views Sessions Total users
1,937 1,619 1,389
+ 33.6% 2 282% * 35.0%

Compared Y-o0-Y
How is site traffic trending?

—_— Views Views (previous year)

80
60

40

. t‘
” V\/«/ \ WA\J V"AJ \ ‘\}’ \/JV \/\\/V

Which channels are driving traffic?

Direct

Organic
Search

Referral

Unassigned

Organic
Social

0 200

400

Total users

600 800

New users

Apr1,2026 - Jun 30, 2026

Army Family Team Building (AFTB)

Avg. Session Time Engagement rate

618 Ol1:47 58%

¢ 65.7% § -24.4% 5 -16.4%
Top Pages

Sorted by Total Users

Page Total users ~ % A
Army Family 1,424 331% ¢
Team Building

Course Overview 88 ;
and Sign Up

Volunteer 48 -
Contact Us 42 ;

What are the top sources?

Session source Total users ~

(direct) 752
google 365
bing 102
armyfamilywebportal.com 48
home.army.mil 42
armyresilience.army.mil 35
mwremployeeportal.com 20
(not set) 10
chatgpt.com 9
usancoa.army.mil 8



Google Analytics 4

: ARMY MWR

LA
% U'W ;

Views Sessions Total users
1,545 1,256 1,153
5 -6.4% 5 -4.6% + 2.5%

Compared Y-0-Y

How is site traffic trending?

— Views
60
40
20
0

Apr 1 Aprile Mayl Mayle May3l Junl5 Jun 30
Which channels are driving traffic?
Unassigned 14
0 100 200 300 400

Total users

New users

Apr1,2026 - Jun 30, 2026

Army Family Action Plan (AFAP)

Avg. Session Time Engagement rate

51 66%

+ N/A 5 -5.3%

340

No data

Top US Army Installations

Sorted by Total Users

Installation Total usets % A
Www.armymwr.com 340 -316% %
jblm.armymwr.com 81 373% ¢t
campbell.armymwr.com 65 6.6% ¢t
wiesbaden.armymwr.com 64 -123% %
rucker.armymwr.com 60 300.0% t
carlislearmymwr.com 58 -1.7% §
carson.armymwr.com 56 33.3% ¢t
bliss.armymwr.com 4] -18.0% &
gordon.armymwr.com 38 1235% ¢
hawaii.armymwr.com 33 -8.3% ¥

What are the top sources?

Session source Total users ~

(direct) 301
google 241
bing 65
m.facebook.com 23
home.army.mil 19
chatgpt.com 14
facebook.com 14
installations.militaryone... 14
(not set) 9
armyfamilywebportal.co... 5



Google Analytics 4 Apr1,2026 - Jun 30, 2026

F A

wr: ARMY MWR Army Family Web Portal (AFWP)

Views Sessions Total users New users Avg. Session Time Engagement rate
413 417 358 195 01:52 62%
§ -29.5% § -27.7% 5 -28.5% 5 -8.5% ¢ 30.6% 5 -10.2%

Compared Y-0-Y

How is site traffic trending? Top US Army Installations
Sorted by Total Users

— Views
20 Installation Total users % A
Www.armymwr.com 345  -26.1% 3
10 jblm.armymwr.com 7 0.0%
X/\/J\’\/\ IV\\ hood.armymwr.com 6 -143%
0 —W
-10

Apr1 Aprie  Mayl Mayle May3l Junl5 Jun30

Which channels are driving traffic?

What are the top sources?

) Session source Total users ~
Organic
Search google 173
armyfamilywebportal.com 61
bing 60
Referral
(direct) 42
myarmybenefits.us.army.mil 14
Direct yahoo 5
(not set) 3
home.army.mil 3
Unassigned |—3 vmis.armyfamilywebportal.com 2
acsstaff.armyfamilywebportal.com 1

Al Assistant |1

0 50 100 150 200 250

Total users



Google Analytics 4 Apr1,2026 - Jun 30, 2026

R

wwk;, ARMY MWR  Army Volunteer Corps (AVC)

Views Sessions Total users New users Avg. Session Time Engagement rate
6,084 5,622 4,709 2,859 03:10 66%
+ 4.0% + 3.9% * 6.7% t 6.4% £ 25.0% §-29%

Compared Y-0-Y

How is site traffic trending? Top US Army Installations
Sorted by Total Users

—_— Views Views (previous year) T |
500 Installation ota users % A
Www.armymwr.com 1,815 -126% 3§
150 wiesbaden.armymwr.com 545 234.4% ¢t
carson.armymwr.com 411 6.8% ¢t
100 \

\ | A J \ " bliss.armymwr.com 295 9.7% ¢
50 \ \‘ v \ \, J \ humphreys.armymwr.com 281 -276% %
gordon.armymwr.com 218 39.7% ¢
0 jackson.armymwr.com 189 1333% ¢t

Apr 1 Aprile Mayl Mayle May3l Junl5 Jun 30
hood.armymwr.com 174 -7.0% &
hawaii.armymwr.com 147  -16.0% &
campbell.armymwr.com 103  -183% &

Which channels are driving traffic?

What are the top sources?

) Session source Total users ~
Organic
Search google 2,130
(direct) 1,708
bing 387
armyfamilywebportal.co... 141
home.army.mil N5
facebook.com 38
Referral
chatgpt.com 37
m.facebook.com 29
Organ.ic safe.menlosecurity.com 25
Social
(not set) 22

Unassigned

0 500 K 1.5K 2K 2.5K 3K

Total users



Google Analytics 4

Apr1,2026 - Jun 30, 2026

R

wmwk;, ARMY MWR  Volunteer Appreciation Week

Views Sessions Total users New users Avg. Session Time Engagement rate
1,037 996 847 485 O1:35 62%
§ -34.8% § -32.8% 5 -31.5% 5 -31.7% § -27.4% 5 -5.5%

Compared Y-o0-Y

How is site traffic trending? Top US Army Installations
Sorted by Total Users

— Views T |
40 Installation ota users % A
Www.armymwr.com 386 -39.7% %
30
bragg.armymwr.com 159 -16.3%
29 gordon.armymwr.com 38 -645% ¢
10 sillLarmymwr.com 26 13.0% ¢
humphreys.armymwr.com 25 108.3% ¢t
0
grafenwoehr.armymwr.com 22 4.8% ¢
-10 leonardwood.armymwr.com 18  50.0% ¢t
Apr 1 Aprile Mayl Mayle May3l Junl5 Jun 30
presidio.armymwr.com 18 200.0% t
drum.armymwr.com 14 -6.7% ¥
polkarmymwr.com 12 100.0% ¢

Which channels are driving traffic?

What are the top sources?

Session source Total users ~
Organic
Search google 391
(direct) 282
bing 83
Direct . . -
installations.militaryone... 12
armyresilience.army.mil n
facebook.com 9
Referral
safe.menlosecurity.com 8
chatgpt.com 7
Organic armyfamilywebportal.co... 6
Social
home.army.mil 6

Unassigned

0] 100 200 300 400 500

Total users



Google Analytics 4

¥\ ARMY MWR
Views Sessions Total users
142131 100,591 82,420
+ 159% £ 19.0% ¢ 23.0%

Compared Y-o0-Y

How is site traffic trending?

— Views Views (previous year)

4K
3K

2K

il

Apr 16

1K

nl

Jun15

—

0

Apr1 May1l Mayle May 3] Jun 30

Which channels are driving traffic?

894

Unassigned

0 10K 20K 30K 40K

Total users

New users

50,690

Apr1,2026 - Jun 30, 2026

Employment Readiness Program (ERP)

Avg. Session Time Engagement rate

02:04 64%

t 55.7% 5 -11.1% 5 -11.2%
Top Pages

Sorted by Total Users

Page Total uselis % A
Employment Readiness 80,289 11.8% ¢
Program

Spouse Employment 9,759 402% ¢
Home Based Business 8,210 8.0% ¢
Job Search and Support 2,930 7,046.3% ¢
Federal and On-Post 2,294 413.2% t
Jobs

Transition and Veterans 1,851 43071% ¢
Contact 144 -

What are the top sources?

Session source Total users ~ % A
google 34,641 -0.4% 3
(direct) 21,840  349% ¢
facebook.com 6,243 154209..

bing 4,011 10.7% ¢
naflbenefits.com 3176  100.5% ¢
m.facebook.com 3,070 9.1% ¢
Im.facebook.com 2,439 226.1% t
home.army.mil 1,870 -85% &
|.facebook.com 800 31.4% ¢t
chatgpt.com 650 133.8% ¢



Google Analytics 4 Apr1,2026 - Jun 30, 2026

R

\MWR ARMY MWR Military Spouse Appreciation Day

Views Sessions Total users New users Avg. Session Time Engagement rate
787 772 623 219 O1:28 67%
t 145.9% + 167.1% ¢ 145.3% t 116.8% § -4.6% ¢ 0.1%

Compared Y-0-Y

How is site traffic trending? Top US Army Installations
Sorted by Total Users

— Views
150 Installation Total users
benning.armymwr.com 170 -
100 leonardwood.armymwr.com 128 -
campbell.armymwr.com 79 2,5333..
> www.armymwr.com 73  -18.0% ¥
0 hood.armymwr.com 50 2571%¢
lee.armymwr.com 45 -
-50 polk.armymwr.com 29 -
Apr 1 Aprile Mayl Mayle May3l Junl5 Jun 30
whitesands.armymwr.com 12 -
jblm.armymwr.com 8 -273% i
leavenworth.armymwr.com 8 700.0% t

Which channels are driving traffic?

What are the top sources?

google 265
(direct) 242
facebook.com 29
bing 23
home.army.mil 10
|.facebook.com 9
m.facebook.com 9
Im.facebook.com 8
na.network-auth.com 7

chatgpt.com 5

Unassigned §—6

0 50 100 150 200 250 300

Total users



Google Analytics 4 Apr1,2026 - Jun 30, 2026

3, . :
s ‘ ARMY MWR Exceptional Family Member Program (EFMP)

Views Sessions Total users New users Avg. Session Time Engagement rate
19,563 14,760 11,856 8,175 02:01 56%
t 379% £ 19.1% 2 26.7% t 26.0% § -22.4% 5 -0.9%

Compared Y-o0-Y

How is site traffic trending? Top Pages
Sorted by Total Users

—_— Views

Page Total users ~ % A
600
Exceptional Family 1,802 20.8% t
Member Program
400 Contact 1,239 -
Resources and Forms 301 -
200
Medical EFMP 294 -
0 Get EFMP Support 238 -
Classes, Events, and 125 -
Support Groups
-200
Aprl  Aprle Mayl Mayle May3l Junl5 Jun30 School Support 99 -
Child and Youth Access 92 -
Respite Care 91 -

Which channels are driving traffic?

What are the top sources?

) Session source Total users ~
Organic

Search (direct) 5,050

google 4,740

bing 831

efmp.army.mil 246

home.army.mil 215

Referral installations.militaryone... 130

facebook.com 124

m.facebook.com 90

Organ.ic safe.menlosecurity.com 85
Social

myarmybenefits.us.army... 71

Unassigned

0 1K 2K 3K 4K 5K 6K

Total users



Google Analytics 4 Apr1,2026 - Jun 30, 2026

R

\MWR/ ARMY MWR Family Advocacy Program (FAP)

Views Sessions Total users New users Avg. Session Time Engagement rate
20,250 14,440 11,738 6,774 02:32 57%
t 26.4% t22% t 9.4% t 81% 5§ -29% + 0.4%

Compared Y-0-Y

How is site traffic trending? Top Pages
Sorted by Total Users

—_— Views Views (previous year) Total
500 Program Name users - % A
w Family Advocacy Program 10,387 4.4% ¢t
400
, New Parent Support Program 1,091 19.2% ¢
(NPSP)
300
A ﬁ A /\ Classes and Workshops 901 -
200 \ \ Contact 810 =
100 \ \J V Victim Advocacy 680 7.8% t
Reporting Options 242 -
0
Aprl  Aprile Mayl Mayle May3l Junls Jun30 Transitional Compensation 200 138.1% ¢
(TC)
Command and Unit Training 143 -
Safety Planning 129 12,800.0%...

Which channels are driving traffic?

What are the top sources?

Session source Total users ~
Organic
Search google 6,040
(direct) 3,475
bing 821
home.army.mil 317
installations.militaryone... 234
facebook.com 195
Referral
safe.menlosecurity.com 127
m.facebook.com 108
Organic chatgpt.com 55
Social
grco.de 45

Unassigned

0 2K 4K 6K 8K

Total users



Google Analytics 4

a

: ARMY MWR

USS. AR

F A

Views Sessions Total users
195 205 190
§ -42.8% 5 -37.9% 5 -35.8%

How is site traffic trending?

—_— Views

30
20

10

-10

Apr 1 Aprile Mayl Mayle May3l Junls

Which channels are driving traffic?

Direct

Organic
Search

Organic
Social

Referral

Unassigned

25

50 75

Total users

100 125

Compared Y-o0-Y

Jun 30

150

New users

Apr1,2026 - Jun 30, 2026

Child Abuse Prevention Month

Avg. Session Time Engagement rate

142 O1:10 34%

5 -21% t 211% § -52.5%
Top US Army Installations

Sorted by Total Users

Installation Total uservs % A
benning.armymwr.com 97 1,840.0% ¢
WWW.armymwr.com 60 -74.9% &
lee.armymwr.com N -
rucker.armymwr.com 5 -
carson.armymwr.com 4 -
wainwright.armymwr.com 4 100.0% ¢
buchanan.armymwr.com 2 -
gordon.armymwr.com 2 -50.0% #
westpoint.armymwr.com 2 -
belvoir.armymwr.com 1 -

What are the top sources?

Session source Total users ~

(direct) 121
google 57
m.facebook.com 5
bing 4
(not set) 2
facebook.com 1
installations.militaryonesource.mil 1
mwremployeeportal.com 1



Google Analytics 4 Apr1,2026 - Jun 30, 2026

Domestic Violence Awareness Month

Views Sessions Total users New users Avg. Session Time Engagement rate
284 179 173 98 20 23%
£ 62.3% t 721% + 86.0% * 84.9% § -73.7% 5 -433%

Compared Y-0-Y

How is site traffic trending? Top US Army Installations
Sorted by Total Users

— Views T |
80 Installation ota users % A
rucker.armymwr.com 27 350.0% t
60
carson.armymwr.com 25 1150.0%...
<9 leavenworth.armymwr.com 19 -
20 lee.armymwr.com 19 850.0% ¢
gordon.armymwr.com 15 -375% %
0 e AA/\/\./\A/\/LA,J\
garmisch.armymwr.com 12 -
-20 bliss.armymwr.com 1 10.0% ¢t
Apr 1 Aprile Mayl Mayle May3l Junl5 Jun 30
presidio.armymwr.com 7 -30.0% &
stuttgart.armymwr.com 6 500.0% ¢
belvoir.armymwr.com 4 333% ¢t

Which channels are driving traffic?

What are the top sources?

Session source Total users ~
Direct (direct) 176
google 1
bing 2
) m.facebook.com 2
Organic
SEETEl installations.militaryonesource.mil 1
|.facebook.com 1
mwremployeeportal.com 1
Organic 2
Social

Referralf—2

0 50 100 150 200

Total users



Google Analytics 4 Apr1,2026 - Jun 30, 2026

R

ey ARMY MWR Financial Readiness Program (FRP)

Views Sessions Total users New users Avg. Session Time Engagement rate
20,905 18,038 15,154 8,083 02:21 58%
1 19.8% 2 13.4% t 30.6% t 40.2% 5 -12.8% 5 -5.7%

Compared Y-o0-Y

How is site traffic trending? Top Pages
Sorted by Total Users

—_—\/iews
500 Page Total uservs % A
400 Financial Readiness Program 1,621 476% t
Emergency Financial 3356  -10.7% &
300 Assistance
Credit and Debt Assistance 71T 2322% ¢
200
Master Your Money 459  176.5% t
100 Retirement and Financial 26 766.7% t
Planning
0 . . .
Apr1  Aprl6  Mayl Mayl6 May31 Junls Jun30 -ﬂQianTﬁ'S' Education and 3 il

Which channels are driving traffic?

What are the top sources?

(direct) 6,843

google 5,462

Orepiie bing 1,102
Search home.army.mil 391
armyfamilywebportal.com 367

Referral m.facebook.com 145
installations.militaryonesource.mil 143

facebook.com 109

Orgj;; myarmybenefits.us.army.mil 95
safe.menlosecurity.com 78

Unassigned

0 2K 4K 6K 8K

Total users



Google Analytics 4

: ARMY MWR

LA
% U'W ;

Views Sessions Total users
1,162 1,255 1,118
o SRl § -0.6% § -0.5%

Compared Y-o0-Y

How is site traffic trending?

— Views
60
40
0 v
-20
Apr 1 Aprile Mayl Mayle May3l Junl5 Jun 30

Which channels are driving traffic?

Direct

Organic
Search

Referral

Unassigned

Organic
Social

0 100

200

300

Total users

400 500 600

New users

Apr1,2026 - Jun 30, 2026

Information and Referral

Avg. Session Time Engagement rate

409 58 70%

§ -9.7% § -21.3% $ -3.1%
Top US Army Installations

Sorted by Total Users

Installation Total usets % A
hood.armymwr.com 566 -15.1% #
wWww.armymwr.com 192 18.5% ¢
jblm.armymwr.com 72 20.0% *
bragg.armymwr.com 63 21.2% ¢
gordon.armymwr.com 52 10.6% ¢
humphreys.armymwr.com 37 12.1% ¢
carson.armymwr.com 33 -327%%
lee.armymwr.com 25 108.3% t
rucker.armymwr.com 25 471% ¢
benning.armymwr.com 18  -182% &

What are the top sources?

Session source Total users ~

(direct) 556
google 357
bing 82
installations.militaryonesource.mil 42
home.army.mil 22
(not set) 16
armyfamilywebportal.com 15
myarmybenefits.us.army.mil 7
duckduckgo 5
|.facebook.com 3



Google Analytics 4 Apr1,2026 - Jun 30, 2026

MD&SSO

Views Sessions Total users New users Avg. Session Time Engagement rate
2,310 2,145 1,882 797 O1:50 62%
t 7.3% t 43% + 77% + 2.8% 5 -13.6% 5 -6.8%

Compared Y-o0-Y

How is site traffic trending? Top US Army Installations

Sorted by Total Users

— Views T |
200 Installation ota usets % A
www.armymwr.com 325 10.5% ¢
200 bragg.armymwr.com 250 -2.0% #
carson.armymwr.com 208 -12.2% &
100
bliss.armymwr.com 145 7.4% ¢
0 hood.armymwr.com 142  -363% %
jblm.armymwr.com 94  709% ¢
-100 hawaii.armymwr.com 89  -152%
Apr 1 Aprile Mayl Mayle May3l Junl5 Jun 30
humphreys.armymwr.com 56 14.3% ¢
campbell.armymwr.com 45 731% ¢
riley.armymwr.com 44 29.4% ¢t

Which channels are driving traffic?

What are the top sources?

Session source Total users ~

Organic
Search google 783
(direct) 713
bing 195
Direct
home.army.mil 37
installations.militaryonesource.mil 36
Referral armyfamilywebportal.com 33
myarmybenefits.us.army.mil 26
safe.menlosecurity.com 12
Organ.ic |.facebook.com 8
Social
yahoo 8

Unassigned|—4

0 200 400 600 800 1K

Total users



Google Analytics 4 Apr1,2026 - Jun 30, 2026

.vwk: ARMY MWR Relocation Readiness

Views Sessions Total users New users Avg. Session Time Engagement rate
13,236 11,130 9,528 5,083 Ol:54 54%

t 13.3% t 77% + 12.4% + 8.0% 5 -10.5% 5 -16.9%

Compared Y-o0-Y

How is site traffic trending? Top Pages

Sorted by Total Users

T Views Total
400 Page users - % A
Relocation Readiness 6,085 -151% &
<io0 Newcomer Orientation 2,597 99.0% ¢
Lending Closet 457 65.6% ¢
200
Planning Your Move 449 232.6% ¢
100 Contact 263 -
Extra Support Services 242 -
Y Relocation Resources and 237 -
Aprl  Aprle Mayl Mayle May3l Junl5 Jun30 Tools
Sponsorship Support 183 -
Language and Cultural 167 101.2% ¢

Support
Which channels are driving traffic?

What are the top sources?

(direct) 4938
google 2,339
home.army.mil 735
bing 343
installations.militaryonesource.mil 343
m.facebook.com 208
facebook.com 201
Im.facebook.com 69
|.facebook.com 54
armyfamilywebportal.com 4]

Unassigned |—48

] 1K 2K 3K 4K 5K

Total users



Google Analytics 4 Apr1,2026 - Jun 30, 2026

R

ey ARMY MWR Survivor Outreach Services (SOS)

Views Sessions Total users New users Avg. Session Time Engagement rate
c o)
5,042 4,427 3,922 2,770 O1:.21 45%
¢ 171% t 7.8% + 14.3% £ 18.2% s -40.2% 5 -23.1%
Compared Y-0-Y
How is site traffic trending? Top Pages
Sorted by Total Users
—_— Views Views (previous year) Total
ota
250 Page users v % A
Survivor Outreach 3,398 3.4% ¢
200 Services
=0 Gold Star Pins 460 67.3% ¢t
!
J V Contact 138 -
100
Eligibility 124 -
50 ) ] ") f \ﬁ /\/\l\]\\ Resources 122 12,100.0% ¢
V\/ \/\ \ l"\_/ \{ . w
Support Services 101 -

0
Apr 1 Aprile Mayl Mayle May3l Junl5 Jun 30

Which channels are driving traffic?

What are the top sources?

Session source Total users ~
Direct (direct) 1,555
home.army.mil 1,067
google 977
Referral
bing 107
m.facebook.com 89
Organic facebook.com 35
Search
mwremployeeportal.com 18
armyfamilywebportal.com 17
Organ.ic armylinks.com 15
Social
chatgpt.com 15

Unassigned |—T1

0 500 1K 1.5K 2K

Total users



Google Analytics 4

2026 - Jun 30, 2026

3
wiwr: ARMY MWR Gold Star Spouses Day
Views Sessions Total users New users Engagement rate
148 161 144 119 28%
§ -41.5% § -34.8% § -363% s -15.0% from previous year & -55.7%

How is site traffic trending?

— Views
60
40 )
20 N
0 LAM_A_‘_&A_A___MA_
-20

Apr 1 Aprile Mayl Mayle May3l Junl5 Jun 30

Which channels are driving traffic?

Referral |8

0 20 40 60 80

Total users

Top US Army Installations

Sorted by Total Users

Installation Total usets % A
Www.armymwr.com N4 -38.7% &
gordon.armymwr.com 8 -60.0% +
kaiserslautern.armymwr.co... 6 0.0%

baumholder.armymwr.com 5 -
wainwright.armymwr.com 4 300.0% ¢
buchanan.armymwr.com 2 -
jblm.armymwr.com 2 -833% %
polkarmymwr.com 2 -
rucker.armymwr.com 2 -

What are the top sources?

google 57
m.facebook.com 38
(direct) 25
bing 8
facebook.com 5
canva.com 3
Im.facebook.com 3
|.facebook.com 2
yahoo 2
duckduckgo 1



Google Analytics 4

R

vwr, ARMY MWR

Views Sessions
1,117 1,008
§ -52.8% § -53.0%

How is site traffic trending?

—_— Views

300
200

100

-100

Apr 1 Aprile Mayl Mayle May3l Junl5 Jun 30

Which channels are driving traffic?

Unassigned §—10

0 100 200 300 400 500

Total users

Total users

872

§ -51.9%

Apr1,2026 - Jun 30, 2026

Memorial Day

New users Engagement rate
389 65%
§ -46.7% 5 -3.0%
Top US Army Installations
Sorted by Total Users
Installation Total users % A

rucker.armymwr.com
WWW.armymwr.com
wainwright.armymwr.com
hawaii.armymwr.com
lee.armymwr.com
casey.armymwr.com
daegu.armymwr.com
kaiserslautern.armymwr.co...
campbell.armymwr.com

yuma.armymwr.com

What are the top sources?

Session source

google

(direct)

bing
facebook.com
|.facebook.com
Im.facebook.com
home.army.mil
m.facebook.com
(not set)

mwremployeeportal.com

138 29.0% ¢

105 -70.7% &

69 475.0% ¢

66 -40.0%
60 -25.0% ¢
50 282% ¢

50 6143%¢

42 -6.7% 3

41 -833% %

40 700.0% ¢

Total users ~

448
284
35
32
m

m
10

10



Google Analytics 4 Apr1,2026 - Jun 30, 2026

A ‘ ARMY MWR Soldier and Family Assistance Center (SFAC)

Views Sessions Total users New users Avg. Session Time Engagement rate
1,415 1,213 1,086 304 01:38 77%
§ -26.6% § -31.5% 5§ -29.8% 5 -40.4% § -0.8% + 1.1%
Compared Y-0-Y
How is site traffic trending? Top US Army Installations
Sorted by Total Users
— Views
o0 Installation Total user;s % A
60 www.armymwr.com 626 -133% %
40 hood.armymwr.com 218 -20.1% #
belvoir.armymwr.com 65 -278% 3
20 drum.armymwr.com 63 575% ¢
0 wiesbaden.armymwr.com 35  944% ¢
-0 humphreys.armymwr.com 26 -
Apr Aprl6 Mayl Mayle May3l Junl5 Jun30 Pccoy.armymwr.com 23 278% ¢
irwin.armymwr.com 15 650.0% ¢
bliss.armymwr.com 4  989% ¥
carson.armymwr.com 4 -92.0% &

Which channels are driving traffic?

What are the top sources?

google 530

(direct) 218

bing 142

home.army.mil 71

armyfamilywebportal.com 28

yahoo 10

fccwellbeing.com 9

installations.militaryonesource.mil 9

Org;:;cl 10 myarmybenefits.us.army.mil 7
6

safe.menlosecurity.com

Unassigned |—7

0 200 400 600 800

Total users



Google Analytics 4

ACS Birthday

R

vwr, ARMY MWR

Total users New users

36 11

Sessions

39

Views

42

How is site traffic trending? Top US Army Installations

Sorted by Total Users

Apr1,2026 - Jun 30, 2026

Engagement rate

59%

— \Views T |
20 Installation ota users
riley.armymwr.com 15 -
15
rucker.armymwr.com 9 -
1© WwWw.armymwr.com 7 -462% %
5 belvoir.armymwr.com 2 -
m benning.armymwr.com 1 -929% &
0 \
italy.armymwr.com 1 0.0%
-5 stuttgart.armymwr.com 1 -
Apr 1 Aprile Mayl Mayle May3l Junl5 Jun 30
Which channels are driving traffic?
What are the top sources?
Session source Total users ~
(direct) 27
Direct
google 10
bing 1
statics.dod.teams.micros... 1
Organic
Search
Referral
0 5 10 15 20 25 30

Total users



Brand Central Google Analytics 4 Jun 11,2026 - Jun 30, 2026

‘%% ARMYMWR ACS 60th Birthday

a

z
o
N

Downloads

6

Downloads over time

— Downloads

o N g N g

-1
Jun Jun3 Jun5 Jun7 Jun9 Jun1l Junl3 Junl5 Junl17 Junl19 Jun2l Jun23 Jun25 Jun27 Jun?29

Top pages sorted by the highest number of Brand Central downloads.

Full page URL Downloads
www.mwrbrandcentral.com/assets/29803 2
www.mwrbrandcentral.com/assets/download/29255 2
www.mwrbrandcentral.com/collections/29254 2

Grand total 6


https://www.google.com/url?q=http%3A%2F%2Fwww.mwrbrandcentral.com%2Fassets%2F29803
https://www.google.com/url?q=http%3A%2F%2Fwww.mwrbrandcentral.com%2Fassets%2Fdownload%2F29255
https://www.google.com/url?q=http%3A%2F%2Fwww.mwrbrandcentral.com%2Fcollections%2F29254

Google Analytics 4

F A

.mwk; ARMY MWR

Views Sessions Total users
76 /] 65
¢ 3700.0% * 3,450.0% + 3,150.0%

How is site traffic trending?

—_— Views Views (previous year)

15
10

5

0 A :Aﬂ_lu —
-5

Apr 1 Aprile Mayl Mayle May3l Junl5 Jun 30

Which channels are driving traffic?

Direct
Organic

Search
Organic 5

Social
Referral 2

Email§—1

0 10 20 30 40 50 60

Total users

Apr1,2026 - Jun 30, 2026

Military Family Month

Engagement rate

©65%

¢ 29.6%

New users

37

¢ 3,600.0% from previous year

Top US Army Installations

Sorted by Total Users

Installation Total users
stewarthunter.armymwr.c... 44 -
WWW.armymwr.com 18 1,700.0...
mMccoy.armymwr.com 2 -
Zama.armymwr.com 1 =

What are the top sources?

Session source Total users ~

(direct) 52
google 9
home.army.mil 2
(not set) 1
facebook.com 1
govdelivery 1
|.facebook.com 1



Google Analytics 4 Apr1,2026 - Jun 30, 2026

‘wwe, ARMY MWR Search

Search Total Searches ~ Total users 3§2rr°h count per Bounce rate
finance 40 34 118 2.7%
sfrg 36 34 1.06 2.86%
efmp 33 25 132 0%
discovery 32 4 8 0%
volunteer 30 27 m 3.57%
jobs 24 20 1.2 0%
mflc 20 20 1 0%
job fair 20 19 1.05 0%
aer 18 16 113 0%
lending closet 15 N 1.36 0%
acs 14 12 117 0%
baby boot camp 12 12 1 0%
fap 12 12 1 0%
deployment 12 1 1.09 0%
cpr 12 8 15 16.67%
new parent support 1 10 1.1 0%
pass it on n 10 1.1 0%
financial 11 9 1.22 11.11%
financial readiness n 10 11 0%
appointment n il 1 0%
classes 10 10 1 0%
deers 10 10 1 0%
legal 10 9 1 0%
mwr 10 9 11 0%
divorce 10 9 11 0%
anger management 9 6 1.5 0%
vmis 9 8 113 0%
Grand total 2,019 1,605 1.26 2.36%

1-100/1064 >
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